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CASE STUDY

BandWith Chicago

Brand Research

Logo + ldentity

Digital + Print Collateral
Environmental Design

TEAM Jess Regan (Project Manager)
Ayla Walsh
Maria Garcia
Zach Carpenter

BACKGROUND Founded in 2013, BandWith Chicago is a non-profit
that provides students in underserved Chicago
communities access to performing arts instruction.

Thanks to donations and a community
development grant from the City of Chicago,
BandWith's free programs will be moving into a
permanent home in East Garfield park, to open
in the fall of 2024. Designed and built by Lamar
Johnson Collaborative, the new facility will assist
with attracting and retaining excellent instructors
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DELIVERABLES Logo + Identity
Brand Guidelines
Interior/Exterior Signage
Digital +Print Collateral
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CASE STUDY

Ulta Beauty Rebrand

Brand Research

Logo + Identity

Digital + Print Collateral
Presentation Design

BACKGROUND Ulta Beauty, Inc. is an American chain of beauty
stores headquartered in Bolingbrook, lllinois. Ulta
Beauty carries cosmetics, fragrances, nail products,
bath and body products, beauty tools and haircare
products.

CHALLENGE Develop a new visual identity based on Ulta
Beauty’s existing brand, including logo, color,
typography, with application to digital and print
assets, based on brand/market research.

DELIVERABLES Logo
Brand Guidelines
Social Media
Web
Packaging
Advertisement
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CASE STUDY

Well-Read Books

Book/Publication Design
Image Treatment
Data Visualization

Typography

BACKGROUND Georges Perec, a twentieth century novelist and
essayist delighted in wordplay, puzzles, taxonomies
and seeing the extraordinary in the everyday. “Brief
Notes on the Art and Manner of Arranging One’s
Books" features Perec's writings on the simple task
of arranging books and what it can reveal about life.

CHALLENGE Design a book to incorporate Georges Perec's
“Brief Notes on the Art and Manner of Arranging
One's Books” with an chosen list of books and data
collected from Amazon. The selection should be
described and ordered in some way that responds
to the Perec text and possibly comments on a

DELIVERABLES Data Collection
Print Book




CASE STUDY

Gopher Coffee

Logo + Identity
Packaging Design

Typography
Presentation Design

BACKGROUND When | realized there was a striking parallel
between light, medium, and dark roast coffees and
light, medium, and bold weight fonts, | set out to
create a unique type specimen for Gopher (Adam
Ladd) in the form of a coffee brand. | designed
labels for the corresponding weights/roasts, as well
as created custom plaids for each.

CHALLENGE Research and choose a typeface to highlight in a
type specimen. The specimen may take any form/
media. The piece should demonstrate the range of
a selected typeface applied to text in a variety of
weights and sizes, showcasing its unique qualities.

DELIVERABLES Type Specimen
Logo
Packaging/Labels
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16 WORK PROJECTS — LAMAR JOHNSON COLLABORATIVE (e

Confidential Client

Proposal Package Branding

BRONZEVILLE

PLANNING STUDY

OPTION 1: A playful theme with a

clear athletic fee. Expanded Bears

color palette with neon shades to

enhance contrast and modernity.
OPTION 2: A more classic, minimal
approach with hand-drawn accents
to mimic plays drawn out on paper.
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18 WORK PROJECTS — LAMAR JOHNSON COLLABORATIVE (e

Hyundal

Proposal Package Branding . "

HYUNDA!

NIGHT COMES

TO THE DESERT GALIFORNIA PROVING GROUNDS

ALL AT ONCE,
AS IF SOMEONE
TURNED OFF
THE LIGHT.

JOYGE CAROL OATES 1 [
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ALL AT ONCE,
AS IF SOMEONE
TURNED OFF
THE LIGHT.
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WORK PROJECTS — LAMAR JOHNSON COLLABORATIVE

Florida A&M University

Proposal Package Branding/Publication Design

STUDENT HOUSING
PROJECT

PROJECT PROGRAM - EXECUTIVE SUMMARY

(Vg

CHASM

Architect of Record

Nathaniel 0. Clark
Principal in Charge

Marc Johnson
Project Manager

Giovanni Reese
Project Manager

Marta McClelland
Project Architect

Adrian Warner
Project Designer

Kimberly Turner
Interior Designer

@ Stantec

Civil Engineering & Landscape Planner

Chad Mason
Senior Civil Engineer

Joell Moore
Civil/Environmental Engineer

Thomas Kotiewicz
Landscape Architect

6 svykES

Structural Engineering Consultant

Darien Sykes
Lead Project Engineer

Phillip Girvan
Project Manager

INTRODUCTION

Lamar Johnson
Collaborative 7
Mike Emerson

Principal Planner

Jessica Statz
Principal

Marissa Swanson
Project Architect

Matt Kirschner
Project Architect

Mechanical/Electrical/Plumbing
Engineers

Scott Craig, Jr.
Principal

Matthew Scaringe
Electrical Engineer

CLAYCO

Constructability/Cost Planners

Sachin Arunkumar
Cost Planner
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Labette Community College

Logo Design
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LABETTE



24

MICRO PROJECTS + FREELANCE

Lume Wellness

Digital Advertising

a | UME

ALL ABOUT
Infrared Sauna

The infrared sauna supports a natural
detoxification process by purifying the
body of toxins and calming the
nervous system.

An nfrared sauna session also imgroees Blood

SINGLE SESSIONS cirnslation « lowers blood pressure, reduces imjury

STARTING AT

$50

PACKAGES

b 1
wysbern health, and overall oell health

STARTING AT

$213

READ MORE
6 Benehits of Infrared Saunas
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Feeling
Stressed?

Relax & destress your mind with
our Daily Calm drip—formulated oo
help ease your mind and give you a
bit of help against daily stress.

DAILY CALM
SESSIONE FROM

N\ $165

(Vg

Lyda Fire/PayPal

Presentation Design

P PayPal

We Value
Your Potential.

EMPLOYEE CULTURE —

30.9K

Employees

Global Gender Pay Equity

BEMEFITS

Wellness e
is at the heartof o™
everything we do. =i

We’ve Had Muc
to Celebrate.



20 MICRO PROJECTS + FREELANCE
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Partytrick P Ad
Digital Advertising
Email Campaign
Partytrick
) bz | Instagram Story Ad
‘P partytrick 4h
EERINGEI EALE AERR Y, It’s all about the ¥
Get 1% Off e "
ke 4 : rava¥as S
Per favore.
vour Party Pro annual membership when you sign up P PaYaras u
in de SPRING from April 1-May 1 . AL,
S s e L . SIGN UP NOW to get access to hundreds of
Memaorices. highly curated parties + expert tips on hosting.
Partytrick
NEW OMN THE BLOG
Moodboard

Your Guide to Hosting an
Iffortless Outdoor Event

There's somathing about the great
cutdoors that just makes memories mone
mﬂqi(.z:! but what if it rains?

Be more than
Insta-worthy.

SIGN UP NOW

Lean into the jov of getting people
together—well do the rest. _

d m ﬁ m @ £ PARTYTRICHK 2023
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815.922.8934
JRREGAN.DESIGN@GMAIL.COM
WWW.JESSICAREGANDESIGN.COM



