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Brand Research
Logo + Identity
Digital + Print Collateral
Environmental Design

Founded in 2013, BandWith Chicago is a non-profit 
that provides students in underserved Chicago 
communities access to performing arts instruction. 

Thanks to donations and a community 
development grant from the City of Chicago, 
BandWith’s free programs will be moving into a 
permanent home in East Garfield park, to open 
in the fall of 2024. Designed and built by Lamar 
Johnson Collaborative, the new facility will assist 
with attracting and retaining excellent instructors 
and provide ease of access to programming for 
community residents.

Design a new visual identity for BandWith Chicago 
to be used in the new community center’s 
construction/design as well as to signify the 
non-profit as a world-class music education 
organization.

Jess Regan (Project Manager)
Ayla Walsh
Maria Garcia
Zach Carpenter

Logo + Identity
Brand Guidelines
Interior/Exterior Signage
Digital +Print Collateral

BandWith Chicago
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OLD LOGO

NEW LOGO

Bicyclette



Brand Research
Logo + Identity
Digital + Print Collateral
Presentation Design

Ulta Beauty, Inc. is an American chain of beauty 
stores headquartered in Bolingbrook, Illinois. Ulta 
Beauty carries cosmetics, fragrances, nail products, 
bath and body products, beauty tools and haircare 
products. 

Develop a new visual identity based on Ulta 
Beauty’s existing brand, including logo, color, 
typography, with application to digital and print 
assets, based on brand/market research.

Logo
Brand Guidelines
Social Media
Web
Packaging
Advertisement

Ulta Beauty Rebrand
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OLD LOGO

NEW LOGO



Book/Publication Design
Image Treatment
Data Visualization
Typography

Georges Perec, a twentieth century novelist and 
essayist delighted in wordplay, puzzles, taxonomies 
and seeing the extraordinary in the everyday. “Brief 
Notes on the Art and Manner of Arranging One’s 
Books” features Perec’s writings on the simple task 
of arranging books and what it can reveal about life.

Design a book to incorporate Georges Perec’s 
“Brief Notes on the Art and Manner of Arranging 
One’s Books” with an chosen list of books and data 
collected from Amazon. The selection should be 
described and ordered in some way that responds 
to the Perec text and possibly comments on a 

Data Collection
Print Book

Well-Read Books
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Logo + Identity
Packaging Design
Typography
Presentation Design

When I realized there was a striking parallel 
between light, medium, and dark roast coffees and 
light, medium, and bold weight fonts, I set out to 
create a unique type specimen for Gopher (Adam 
Ladd) in the form of a coffee brand. I designed 
labels for the corresponding weights/roasts, as well 
as created custom plaids for each.

Research and choose a typeface to highlight in a 
type specimen. The specimen may take any form/
media. The piece should demonstrate the range of 
a selected typeface applied to text in a variety of 
weights and sizes, showcasing its unique qualities.

Type Specimen
Logo
Packaging/Labels

Gopher Coffee
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Confidential Client
Proposal Package Branding
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PLANNING STUDY

B R O N Z E V I L L E  
L A K E F R O N T

Body Text

Accent/#
T I T L E S
SUBHEADINGS

OPTION 1: A playful theme with a 
clear athletic fee. Expanded Bears 
color palette with neon shades to 
enhance contrast and modernity.   
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BRONZEVILLE  
LAKEFRONT
BRONZEVILLE  
LAKEFRONT
P L A N N I N G  ST U DY
OPTION 2: A more classic, minimal 
approach with hand-drawn accents 
to mimic plays drawn out on paper.

Body Text

TITLES
S U B H E A D I N G S

PRE-SEASON

R=255 G=255 B=255

STADIUM

R=90 G=90 B=90

1ST DOWN 

R=255 G=130 B=31 

1986

R=0 G=169 B=208

WORK PROJECTS – LAMAR JOHNSON COLLABORATIVE16



Hyundai
Proposal Package Branding
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Florida A&M University
Proposal Package Branding/Publication Design

STUDENT HOUSING 
PROJECT
PROJECT PROGRAM - EXECUTIVE SUMMARY

FAMU

 PROJECT  
 TEAM

Architect of Record

Nathaniel O. Clark 
Principal in Charge

Marc Johnson  
Project Manager

Giovanni Reese  
Project Manager

Marta McClelland 
Project Architect

Adrian Warner  
Project Designer

Kimberly Turner 
Interior Designer

Civil Engineering & Landscape Planner

Chad Mason 
Senior Civil Engineer

Joell Moore  
Civil/Environmental Engineer

Thomas Kotiewicz 
Landscape Architect

Mechanical/Electrical/Plumbing  
Engineers

Scott Craig, Jr. 
Principal

Matthew Scaringe  
Electrical Engineer

Constructability/Cost Planners

Sachin Arunkumar 
Cost Planner

Structural Engineering Consultant

Darien Sykes 
Lead Project Engineer

Phillip Girvan 
Project Manager

Mike Emerson 
Principal Planner

Jessica Statz 
Principal

Marissa Swanson 
Project Architect

Matt Kirschner 
Project Architect
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Labette Community College
Logo Design

WORK PROJECTS – LAMAR JOHNSON COLLABORATIVE22



Lume Wellness
Digital Advertising

Lyda Fire/PayPal
Presentation Design

MICRO PROJECTS + FREELANCE24



Partytrick
Digital Advertising

Email Campaign

Instagram Story Ad

Paid Ad

Moodboard

MICRO PROJECTS + FREELANCE26



815.922.8934

JRREGAN.DESIGN@GMAIL.COM

WWW.JESSICAREGANDESIGN.COM


